TALENT ACQUISITION

THE POWER OF BRANDING

89% Branding provides
a competitive edge in
recruiting efforts

66% Branding helps
attract top talent

60% Branding helps } .

retain top talent

Source: BNA study of employers, 2006
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TALENT

BRANDING WINS EMPLOYEES AND CUSTOMERS

Good employment brands can help you attract top
recruits, but a branding failure means the best talent
may not even know your company’s name. Worst case
scenario: What job seekers know about your
organisation makes them not want to work there.

prices, while “financial
strength” only accounts
for 6%
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TALENT ACQUISITION

5 EASY WAYS TO STRENGTHEN
YOUR DIVERSITY RECRUITMENT COMMITMENT

Committed to

— Inclusion
Committed to with HTML
— Diversity with Newsletter +
Diversity Eeatrred X Featlured
- Matters with mployers Employers +
4 Best of Home Page ::r:rr\‘e;fage I;ome Pige
il anner
Diversity with Banner + ¥ ;
Job Listines Home Page Home Page Bome age
& Button Button utton

The emphasis in hiring this group needs to move away from philanthropy and must be on the

business benefits it brings. That's the critical way to convince senior leaders of the value of these
employees. For more information please call: 0845 257 0334 or support@diversityjobsite.co.uk
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